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ABSTRACT
Scott Ronaghan
The Relationship Among Sporls Reporters,
Coaches and Sports Infonnation Directors
Regarding Student Athlete Interviews
Anthony Fulginiti
Master of Aits Public Relations
This thesis sought to determine if sports information direcLors were preparing their
student athletes for media interviews. The author surveyed SIDs and student athletes from
30 different ECAC institutions sponsorng men's basketball. ,Asm surveyed were
newspaper reporters who cover the respective schools A major portion of the survey
involved the amount of media training SIDs conduct for their stuient-athletes.
Two-thirds of the 18 SIDs said they trained their stndent athletes for interviews.
The most common technique SIDs used was one-on-one meetings with the student
athletes. Representing the team in a positive light was the most Common subject stressed to
the student-athlete by the SID.
Over 70 percent of the SIDs said the head coach does not have the final say for a
request to interview their student-athletes. About half the SIDs said they have the final say,
whereas almost half the student-athletes indicated they have the final word.
Of the 18 SIDs surveyed in this study, close to 50 percent said they were doing a
good job preparing student-athlete for interviews More than 60 percent of the student-
athletes said their SID was doing a good job, while over 70 percent of the reporters
indicated the SID was effective at preparing student-allletes for i nterviews.
MINI-ABSTRACT
Sconr Ronaghaia
The Relaionship Among Sports Reporters,
Coaches and Sports Informnation Directors
Regarding Student-Arhlete Interviews
Anrhony Ftulgiti
Master of Alrs Public Relations
This thesis sought to determine if spoils information direc ors were preparing their
student-athletes for media mterviews. Two-thirds of the 18 SIDs said tiey trained their
student-athletes for interviews. The most common technique SIDs used was one-on one
meetings with the student-athletes Over 70 percent of the reporters indicated the SID was
doing an effective job at preparing student-athleTes for interviews
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1Chapter One
Importance of the Study
The process of training and educating student-athleres to deal. With the media is
often overlooked at many colleges and universities. It is important for the sports
information director to keep the smndent-arthlies on their roes at all times in situations
involving the media. Sports information directors (SID) are te public relations people
for the college. They are responsible for promoting and publicizing intercollegiate
sports at colleges and universities. It is their job to let stument-athletes know that
besides themselves, they are representing the team, athletic department and the
whole institution
Roger Valdiserri of the University of Norre Dame expla,.ned the role Of the SID in
the relationship between the student-athlete and the media.
The SID should brief players so they understand what interviewers are seeking,
what makes for a good and bad interview and how to treat members of the media.
Interview situations often create lasting impressions on writers and
broadcasters. Positive reactions on their past subtly may influence future
handling of stories regarding athletics at (the) school.2
1BreCt Merdell, "Media Matrers Athletic Monilmen'tm November 1992, p, 12.
2 Roger Valdiserri, Associate Director of Athletics, LUniveir.iy of Noire IDiam, "Duties of the Modem
SID ... As Viewed by a SID." ACA4 Pvltfic Rwqw jlivn rd Plai morlirnsx M:ual, nily 1985, p 11
2Marvin West, former sports editor of Scripps Howard Ne''s Service, agreed with
the vital role the S1D must play in the relationship between the student-athlete and
the media. "(SIDs should) teach players to commnnicate . . . d brief them on
expectations and advantageous reactions - a little more than a yes or no." West also
stressed the fact that SIDs need to explain to student athletes the function of the
media in college athletics. He said SIDs should explain the function of the media as
they want student-athletes To understand it. In a way. the SID can be the most
valuable teacher in the school. 3
Kathleen Hessert, founder and president of Sports Media Challenge, a company
that trains all levels of athletes on handling media situations, explained the
importance Of preparing student-athleies for interviews in a November 1992 issue of
Athletic Monarggmenr. "Media skills are critically necessary. You can't just throw
kids in front of the media without some sort of training." 4
Shawn Brennan, SID at Iona College. said he realizes teaching athletes the
proper interviewing skills is a subject that Dteeds to be emphasized more at the college
level "It is almost an afterthought at some colleges Some athletes simply do not
know what is the right ihing to say or the wrong thing " Brennan also pointed out that
student-athletes need to know who they are representing when they talk with the
media. "We try to tell our student-athletes to put themselves in the best possible
spotlight, but to also remember that they are representing the team, the athletic
3 Mmrvi West, SpOrLt Editor. Scrnpps Howard .Nrews Sernic'. -'Dues of the Modeml SID . .. As viewed
by a Sportswriter" NCAA Public Reluions arnt Prormnioiotl. Marlrai. July 19I5, p. 13
4 Brett Mendel, "Media Matters." Ahlieric Minagelment, Novenber 199I. p 12
3department and the entire institution."'
Mike Kern, a veteran sportswriter for the Philadlelphia Daily News, has been
conducting interviews with college athletes for the past 14 years, most recently as
the bear writer covering Temple University football and men's basketball. Kern said
that the author would probably find that most athletes at Division I athletic programs
can usually handle themselves in interviews with the media. Kern explained, "Most
Division I college athletes who have been in the spotlight since high school do not
have a problem dealing with and understanding the media."'
However. Kern did state that there have been times when he has conducted an
interview when the athletes either weren't prepared for the questions or were
uncomfortable speaking to a reporter. He agreed with the idea that all srudenr-
athletes should have media training. "SIDs or even a trained speaker should talk to
the athletes and teach them the right way to conduct th3emeselve in interviews " Kern
said that in order for an interview to run smoothly, sometimes athletes not only have
to be told what kinds of questions to expect, but what to say or do when a certain
situation arises.
Several SIDs on the Division L 11 and III level had responses as to how much
hands on involvement is required in student-athlete media training. Ken Cerino, SID
at Springfield College, stated that it was his ireponsihility to make sure all the
student athletes at the school were briefed in the preseason on how to handle
5 Shawn Brennan, Sports Infonmation Directtr aind Asistmnt Atll&ti Direcwor, tona Couege, telephone
conversation with Scott Ronaghan, November 7 1996
6 Mil;e Kern, Sporwnter, Philadelphzi Daily 'News, tclphone LCnversation with Scott Ronaghan.
Novenbe, 7,1996.
4themselves in interviews.7 The SID at East Stroudsburg Un.versity, Pete Nevins,
also said it was his job to manage all nmeda relations pertairing to Student-athletes,
including media training and actinl as the liaison between the student-athletes and
the media. 8
Will Hancock, SID at Oklahoma State University, said that although student-
athletes at the Division I level seem to handle ihemselves properly n interviews,
media training is a key component of the SID's job at any level9 The author used
insight from SIDs at different schools to esrablish the amounr of direct involvement
the SID had in preparing srudcnt-athltcs for interviews. Of the 10 SIDs selected for
an initial response on this particular topic, all 10( SIDs stated they have some form of
media training for student athletes, whether it was through a preseason seminar or in
one-on-one briefings.
Three other current and former SIDs, Dan Sullivan of Monmouth University, Ed
Carpenter of Boston University and Al Shrier of Temple University, members of the
College Sports Information Directors Association (CoSIDA) Hall of Fame, stated the
importance of the perception of student-athletes in the media. CoSIDA is an
organization made up of SIDs and athletic professionals that addresses topics
concerning the sports media profession. The organization publishes a monthly digest
that discusses various topics in sports information and athletic administration fields.
They also sponsor a yearly seminar that enables sports media professionals from
7 Ken Cerino, Spors Intronation Director, Springfield College, telephone conversation with Scott
Ronaghan. Novomber 7, t99
8 Pete Novins, Sporis Inlormarion DirecLor, Ea.l SLroudsburg Univeisity, telephone conversation with
SooLL Ronaghan. November 1. 1996.
9 Will Hancock. Sportm Information Director. Oklalrlml State .Univ ersity. elocironic mail conversation
with Scott Ronaghan, Noveiner 2, 1996.
5across the country to discuss issues and promote new ideas. Each of the
aforementioned sports media professionals conirnmed the impormance and value of
educating student-athletes how to effectively communicate with the media.
Sullivan, the assistant athletic director for marketing at Monrnouth, was the
former SID at New York University and Marist College. Sullivan suggested that
student-athletes should be made aware of the fact that it's their responsibility to
represent more than just their own image, but the institution's as well "Student-
athletes are basically spokespeople for the college or university. When a Student-
athlete can speak clearly and articulate their thoughts to the media, it enhances the
educational image of the school."10
Carpenter is the SID at Boston University and also the former president of the
CoSIDA board of directors. He said it is important for student-athletes to cooperate
with the media to enhance the public perception of the schooL. "When student-
athletes cooperate with the media they can help bding about more publicity and a
positive impression of the school." I
Shrier has been working in sports intormnation and college athletics for the past
43 years. He believed that teaching student-athletes to properly communicate with
the media is part of the overall education process. "Student athletes have to be
prepared for their future, whether they remain in athletics or not. It should be part of
the education experience that students learn how to speak clearly and communicate
10 Dan Sullivan. Assistant Athletic Director for Markeling, Monmouth Universiry, telephone
conversation with Scott Ronaghan, October 30, 1?96
11 Ed Carpenter, Spm'us Information Director. Boston University: elephone cowversation with Scotn
Ronaghln, November 6, 196
6effectively."12
A master's thesis written in 1989 by Glassboro State graduate Joseph Rossi
entitled, "Teaching the Student Athlete to Deal With the Media," concluded that
media training needed to be stressed more aL the collegiate level. From his research,
which included a suurey responded to by SIDs at NCAA Division I colleges and
universities, Rossi made several recommendations that SlDs should follow in
educating student-athletes how to deal with The media. Based on his research, Rossi
summarized:
The findings indicaLe that many major college and university athletic programs
expose their students to electronic and print media Scrutfny without proper
training colleges and universities must place greater emphasis On media
relations training for student athletes thrnugh mandatory public speaking and
interpersonal skills Courses, the printing and distribution of media-relations
handouts .. . and role playing seminars 13
Although Rossi did conduct a legiimate survey to solicit input from SIDs, his
study did not establish criteria that the media and student-athletes could use in the
communication process. This study sought input from the three major groups involved
in the student athlete and media relationship - SIDs, student athletes and reporters.
The research done in this study pruduced a document of guidelines that SIDs,
student athletes and the media could use as a reference for media naining SIDs will
be able to use this document of information to teach student-arhtlees proper media
skills. Student-athletes can use the recommendarions ifom t is study to understand
the techniques they will need to learn in prepanng flr interview sessions. This
12 Al Sheier, Special Assistant to the Athletic Direcltor. Temple University, telephone converseition with
Scot Ronaghan, Novemlber 1996.
13 Joseph Rossi, Tlnachtng Tle Srudtim Arhlir ro) Detl Wirih ithe Mediv, 19.9, AbstracL
document will also enable the media to get a better undcrstanding of their own
relationship with the student-athletes they interview and write about.
Statement of the Problem
For many collegiate student athletes the game does not end on the playing field.
There are additional responsibilities student-athletes have to meet that go beyond the
boundaries of competition. Student-athletes are not only representing themselves, but
also their team, athletic department and the entire institution. One of the most
important ways for student-athletes to enrich rhe perception of the school and athletic
program is through the media. A positive interview with the local newspaper can
establish a strong perception of not only the athletic programs, but the overall view of
the institution. A negative situation. however, can have a detLmental effect on the
public perception of the team. the athletic program and the scJool.
For example, in 1996, a Rutgers-Camden baskerhball player was quoted in an
interview in The New York Times after a loss as saying. "Pogranm? This is not a
program. It's just a team. A bunch of kids thrown together to come out and play."14
A statement like this not only hurts the morale of the team, but it also provides a
basis for further scrutiny by the media and public of the athletic program and ultimately
the school administration.
Student-athletes must be able to handle themselves in interviews with the
media, whether on a one on one basis or in front of a group of reporters. It is the
responsibility of the SID at each institution to make sure srudenr-athleres are properly
trained for their media encounters. The SID has Lo provide training in media skills that
14 William C Rhodecn, 'Plying for neglect with 100 consecutive. lo.se," Tie New York Times,
January 28, 1996, Sec. 8, p. 12.
8each student athlete can use for interviews. SIDs need input from all levels the
school, the media and the student-athletes -about necessary communication skills.
Insight about these media skills can help the SID properly prepare srudenr-athletes
for interviews.
What are the criteria for teaching student athletes proper comrmuication
techniques in interviews with the media'? Detailed conversations with well respected
current and former SIDs and sportswriters forn Lhe basis for this thesis.
Delimitations
Previous research and interviews with experienced sports media professionals
revealed there is a limited amount of literature related to the sports information field.
As a result, the results and conclusions of this study will be based on the returned
surveys of SIDs, student-athletes and sportswriters.
This study does not include responses from college officials, athleic directors or
coaches. Although these figures have an impact on educating student-athletes how to
effectively communicate with the media, this study concentrates only on those
individuals who have hands on experience in media training and interviewing. A study
that provides insight into the role a coach or college administrator plays in The
relationship between the student athlere and media would be an excellent topic for
future research.
Another limitation of the study is the ahsence of television and radio jounalists
in the surveys. The study concentrates only on print media (newspaper reporters).
The schools selected receive the most coverage and publicity via the print media. The
study dealt with the relazionship between a single medium, print, and the student-
9athletes they report on.
Purpose of the Study
The purpose of this study was to obtain practical insighi into criteria sports
information officers at selected Division I, II and Il inruit¢ons in the Northeast use
to educate student athletes to proprly conduct themselves in interviews with the
print media. The conclusions from this study can give student athletes, SIDs and the
media a better understanding of the most imporLant ropics in preparing student
athletes for interviews.
The author hypothesized he will lindc that at Division I institutions there is more
extensive media training because of the htgh level. of media coverage. The author also
hypothesized at the Division II and Iil level, there will be less SID involvement in
media training. However, at all three levels, the author hypothesizes that SIDs have
the available resources to train $tudent-athletes for interviews, but do not take full
use of these resources.
Procedure
The author conducted searches for relevant literaumr through computer
databases listing books, periodicals, newspapers and disserta;tions at the Library at
Rowan University. In addition, the author also searched the Liternet for pertinent
information using various search engines. In looking (or information through the librry
databases and the Internet, the author searched sports magazines, sports media
journals, newspapers, education magazines and journals, NCAA publications and
anything related to sports information or media training at the college level.
Telephone interviews with sports media professionals were conducted for further
10
information on Lhe subject. The author spoke with SIDs and athletic administrators at
Division 1, II and Ill institutions. The school list comprised East Stroudsburg
University, Boston University, Mcnmouth University, Oklahoma State University,
Georgetown University, lona College, Temple Lniversity, Marist College. Springfield
College, Rowan University, Texas A & M University, Rider University, Pace
Urnversiry and Manhattan College. The author also spoke with sports journalists
from Gannerrt Suburban Newspaperx (NY), The Philadelphia Daily News, Ths
Philadelphia Inquirer and several members ol' the Philadelphia Sportswrirers
Association.
The author used the available literature and conversations with the sports media
professionals as a guide to developing the research for his study. Insight from SIDs.
athletic administraLors and sports joLtrn^liss enabled the author to pursue research
through different avenues in intercolleuiate athletics.
Terminology
Student-Athlete - A student at a college or university who participates in
intercollegiate athletics. Student athletes receive media attention and publicity for
their accomplishments and for their failures on and Oft Lhie field.
Sports Information Director (S1D) - This idividual publicizes and promotes all
varsity athletic teams at his or her institution. The position involves the supervision
of all matters concerning media relations and public contact. This person is
responsible for preparing student-athLetes for interviews with the media The job also
entails writing news releases and media guides. recording statistics and event
coverage. The sports information director is often referred to as the SID This
abbreviation will be used throughout this study.
11
Media - Channels through which a message is relayed rt the public. The most
common media include television, radio and print. Por the purpose of this study, the
term "media' will represent the newspaper sports reporters who cover intercollegiate
athletics.
Institution - Colleges and universities are commonly refenred to as institutions of
higher learning. Throughout this study, inStitu[iiol will often bh used to represent the
terms "college" and "university
National Collegiate Athletic Association (NCAA)- The large governing body of
intercollegiate athletics for colleges and universities in the United States It is
comprised of three general groups of team competition classi.ications from institution
across the country The three groups are known as Division I, Division HI and
Division III In most arenas, this association is known as the NCAA and will be
referred to as such throughout this study.
Division I - All institutions must award financial aid to student-athletes in the form of
athletic scholarships to at least 19 males and 1) feImales Each school must offer a
minimum of seven all-male or mixed team sports and seven all-female sports, or six
all-male or mixed team sports and eighr all-female sports [5
Division 11 All institutions are allowed to award financial aid to student-athletes in
the form of athletic scholarships, but on a more modest basis than that permitted in
Division I Each school must offer a minimum oli four intercollegiate men's sports and
four intercollegiate all-female sports. 16
Division III - Institurions ae allowed to award financial aid to student-athletes based
only on the financial need of the recipient. Each school must offer a minimum of four
15 "Division Membership." 1995-96 NCAA MiuaiL 1995, p. 361 364.
16 Ibid. p. 370-373.
12
intercollegiate men's Sports and four intercollegiate all-flemal sports. 1 7
Media Training - The process of equipping student-athlees with the proper
communication skills so they can perform well in interviews with the media.
Interview A meeting or process in which a sports journalist asks a serious of
questions to a student-athlete to gather information for use in a published article
written about the individual, team or particular athletic contest.
17 Ibid. p. 374-377.
13
Chapter Two
The author divided his research into three maini areas of interest on the topic of
determining the criteria sports information directors (SID) can use to prepare student
athletes for media interviews. The areas included previous research in this area,
information about National Collegiate Athletic Association (NCAA) resontres and
information from the College Sports Information Directors of America (CoSIDA) and
its research.
Data searches for relevant literature were conducted through the comlpute
databases at the Library at Rowan University. The author searched the Inotrack
Penodical Database System, the Dissertation Ahstracts International (DAI) and the
CD Rom catalog for books, penodicals and newspaper articles. The Intemet provided
search engines to find journals, magazines, newspapers and Web sites containig
information on the topic. Temple University's on-line library database was also
searched for pertinent literature, theses and disserration abstracts. Subject keywords
used during the library and Internet searches were sports information, sports media
relations, sports public relations, media coaching, media training, student-athletes and
media (training), college athletics, College Spots Information Directors of America
(CoSIDA) and media (training), National Collegiate Athletic Association (NCAA)
and media (training), CoSIDA and media relations. NCAA and media relations, and
media scrutiny and college athletics.
14
Input from SIDs, sports journalists and athleric admini.stators on the topic led
the author to contact the NCAA and CoSIDA for available resoarces and literature.
The NCAA, the governing body of inLercollegiate athletic in the Unied States,
published the NCAA Public Relations and Pl'nP0iotlrn Manu4al in 1985. An excellent
reference manual for SIDs. journalists and college administrators, it contains "how
to" articles on various topics such as operating a successful SID office, publicity,
marketing, hoating a contest, special events and media relations. Articles contained
in the manual were written by various SIDs, newspaper and television reporters,
editors and producers, athletic directors and college administrators.
Two articles in the NCAA Public Relaimon acind PtlmPrS na Mranual address the
topic of preparing student athletes for media interviews. In an article entitled,
"Duties of the Modem SID ... As Viewed by a SID." Roger Valdiserri of the
University of Notre Dame described how the SID could improve the quality of student-
athlete interviews with the media. Valdiselri stressed that SIDs must be prepared to
make student athletes available to the media on a coutinuing 'basis. "Policies must be
established regarding game-week, pregame and postgame interviews because nothing
frustrates media representatives more than not being able to Pain access to those
individuals."ls
Valdiserri emphasized studen-athlete preparation for interviews as an
important part of media relations. "Sports intimannion diretcr;:s should brief players
so they understand what interviewers are seeking, what makes for a good or bad
interview and how to treat members of the media." He also said SIDs should prepare
student-athletes for media interviews because interviews result in public impressions
18 Roger Valdisem, Associate .Dircctor of Atlbtics. Ulniverity of Notre Dane, "Duties of the Modem
SID .. As Viewed by a SID." NCAA Pubhlic Rfelktions an Plumnd -c in. is Mnm .July ] 985. p. 11.
15
of the institution.
Interview situations often create lasting impressions on writers and
broadcasters. Positive reactions on their palr subtly may influenee future
handling of Stories regarding athletics at the college. Special care should be
taken to make sure these situations are handled successfully 19
Marvin West of the Scripps {h-oward Newx Service explained a sportswriter's
view of studenr-athlete preparation for media interviews in the NCAA Public
Relations and Promotions Manual. West suggested that SIDs teach players to
cooperate with the media instead of allowing thmrn to avoid interviews. "Coach key
players to cooperate instead of retreating to training rooms or
this courtesy for a touch of sensitivity and understanding of tl
said scheduling meetings with student-athletes can improve g
protection of those involved. "Teach players lo communicate.
Brief them on expectations and advantageous reactions - a litL:
no.'21 West said that explaining the funeti.on <lf the media to
make the SID the "most valuable teachet inR the school."
Although Valdjserri and Scripps offered practical insight
athletes for media interviews, they did not provide actual tech
other hideouts. Trade
te media"20 He also
eneral organization and
Practice with freshmen.
le more than a yes or
the student-athlete can
on preparing student
niques that can be used
by SIDs in media training. In contrast, CoSlDA offers ItS menbers the Opportunity to
share ideas and techniques through its monthly digest and suImmer workshop
programs. The organization has over 1,601 inmembers orf portS information
19 Ibid, p. 11.
20 Marvin WctL, Sports Editor, Scripps HJowrird VNews Scr¥vfce., "Duties of tle Modem SID ... As
Viewed by a SporLswriter" NCAA Pubilic RlOrions ard Pr'notrsic Mn'll. July 1985, p. 12
21 Ibid, p. 12
16
professionals. Each SID or assistant SID can become an active member tor an annual
fee or $35. Any athletic administrator in intercollegiate athletics whose duties are
related to, but not part of, sports informslion can become an associate member for $40.
A student enrolled in a college or university and employed in the sports information
office can be a member for an annual fee of $25.22
Two privileges of being a member of CoSIDA are the CoSIDA Digest and the
annual directory. The digest contains instrucions and suggestions for improving the
sports information office, job openings and new appointments in the field, and
information on the annual CoSIDA convention. The directory contains the names,
addresses, telephone, fax aJd sports hotline numbers of the SIDs and assistant SIDs
at all four-year schools in the U.S. and Canada and Janior colleges in the U.S. A listing
of all athletic conferences, national sports orgmniai ti.ons, magazines and news
services and athletic associations also appear in the directory.
The CoSIDA convention serves as a valuable source for those interested in new
and better ways of improving public relations. The workshop enables SIDs who face
similar problems to obtain help. Its purpose is to give members the opportunity to
become more proficient in their jobs by providing up-to-date techniques for improving
publications, promotions, communications and media relations techniques.23
In 1995, media relations specialist Andrea Kirby presenmed her ideas on media
training for student-athletes to the CoSIDA summer workshop in Denver. A former
ABC sports broadcaster, Kirby's list of clients includes golfer John Daly, the 1996 S.
Olympic Team, the NBA's Seattle SuperSonics and Lawrence Philips of the NFL'S St.
22 1997-97 College Spons Information DireeiNrs of Amlerica Du'cceiry,
p 119,
23 CoSIDA D'gest April 1995, p. 13.
17
Louis Rams. Kirby discussed various media relations technicues $IDs could use in
preparing student athletes. 'You don't have to tell them what to say. You have to
teach them to relax, to tell their stories, to make eye conract, to be themselves." 2 4
Kirby advised it is not so much what athletes say, hut how thvy go about saying it
She noted student-athletcs words accounted i'0 only seven percent of a viewer or
reader's perception. Tone of voice was 38 percent, while body language accounted for
55 percent. Kirby also emphasized three steps for dealing with a controversial
question. She advises student-athletes to follow her ABCs. "'A' stands for 'I can't
answer your question; 'B' stands for 'because (give reasoa)'; and 'C' is 'but I can tell
you (this)"2s Kirby's strategies and expertise erahblish important guidelines for
media training, but her methods are suited more iot television interviews. This study
focused more on newspaper reporting,
Extensive research On preparing athletes, both college aid professional, for
media interviews was conducted by Kathleen 4Hesserr and the Sports Media
Challenge. Hessert is a certified professional speake., trainer and consultant. She
established the Sports Media Challenge, a nraionuily-renowned speaking, Training and
consulting organization based in Charlotte, NC, to help athletes, coaches and other
sports professionals improve their communications skills. Hesserrs list of clients
includes Nike Sports Management and the University of Notre Dame. She is the
author of "Winning the Media Game: A Guide for NFL Players" and "Power Training:
How to Win the Media Game "26
24 CoSIDA Workshop Guide (Denver), July 19C'J.
25 Ibid
26 "When Winning Just Isn't Flough." wwwihttp: spmirl..mLedichallenge coin
18
Hessert described the most frequent mistakes athletes make when interviewed.
Her eight most common interview errors are as follows:
'Allowing the reporter control over the conrtenf of the interview.
Hessen suggests that athletes have their own principle objective.
- Rambling fur several minutes before sta.tin.g your position.
Stale your point in 20 seconds or less to avoid being paraphrased, misquoted or
taken out of context.
* Sending inconsistenr messnages.
Your words say one rhiug but your voice and body language contradict the
message.
*Assume reporters undersran.nd.
Reporters don't always understand [he topic or game as well as you do, Educate
them when necessary.
* Speaking in generalhies
Precisely explain what your story mens, t t he average viewer, reader or
listener.
Failing to understand who your au.dience is or satirfyig its needs.
Audiences are asking "What's in it for me? Answer them.
· L.ack of adequate preparation ianid ehear.lr of shot spots and questions to be
asked.
If you haven't anticipated the probable story angle and how to respond, you have
80% chance of being caught off guard. 27
In addition, Hessert said designing interview preparation checklists can help
improve communications during interviews. Some of the topics Hessert stressed
were determining the angle of the interview and interviewer, Lailoring answers to the
proper audience, emphasizing three main points you wish to make, covering difficult
questions that may be asked and focusing on one concise answer that conveys a
27 "Eight Most Common 'nterview Errors." htlpwwwl//puIrl.mediachadlenue.com
19
theme.2 s
Perhaps the most useful advice on media tramninl for athletes is summarized in
the Sports Media Challenge's Poc-ke; Guidje to Mediar Success. Six points give
arhletes advice on how to properly communicate during mtrerviews:
+ Be Yotrseff
Don't stiffen up. Relax and share your enJoynme.t in the sport. Be human.
d 20 Second Rule
Make your point in 20 seconds or less Elaborate if the.l's time, interest or
need.
e Be Precise
Avoid generalities
about your view.
¢ Don't be Baited
Use spec:iic examples that clarify and make people care
Never start an argument with a reporteri
o Don't Use Jargon
Remain calm ,at all costs.
Use words that the general public can understand. It builds audiences and fans
in the stands.
Don't Forget: You're Always On
If you can see a microphone. camera or reporter's notebook, assume your words
and actions are being recorded.2 9
The Sports Media Challenge offers several rechniqies for SIDs to use to help
prepare student-athletes for media interviews. Although the methods mentioned
above are practical. they deal with more "big time college athlerics. This thesis was
interested in soliciting ideas from the SIDs, studentr-athleres and the media involved
in not only Division I sports, but smaller Division 11 and III scliools.
28 "Interview Prep Checklisrt hltp:www/vsport Ls.mdiacillenge.com
29 "Pocket Guide to Media Success." Sprans Mede CiWllnr.,. l!J 1.
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A thesis written by Joseph L. Rossi in 1989 at Glassboro State College entitled
Teaching the Student-Athiete to Deal Wirh rhe Medli conacentrates on the training
methods used by practicing professionals. Ro.ssi'. study was designed to find ways
in which colleges and universiies help student-athletes prepare for and perform well
in interviews with the media. He conducted a survey of 186 colleges and university
Division I SIDs to determine present methods used at colleges and universities. He
also examined academic requirements speeific tO student-athletes, compared Division
I schools by geographic region and examined Lhe role of the NCAA in media relations
training.3 0
Issues addressed in Rossi's survey which are pertinent to this author's thesis
include programs to reach media relations, interview procedures, media relations
handouts for the athletes, use of the NCAA Prub/lc Rel4tion' aldl Promotions Manual
and restriction of media access. Results o' his study determined what the majonry of
SIDs were or were not doing to improve student-atrhletes' media relations skills. In
Rossi's findings, more than two-thirds of the schools did not require student athletes
to take a public speaking course or seminar. Also, almost two-thirds of the schools
did not distribute a handout instructing athletes on media relations. Approximately
half of the SIDs said they would like to hold a imandatou-l seminar on media relations
but did not. One third of the respondent ssaid they do not refer to the VCAA Public
Relations and Promotions Manual for guiding srdent-afilletes relations with the
media Additionally, 80 percent of the SIDs said they use rteir own publication for
teaching student-athletes to deal with the media 3t
30 Jcsepii L, Rosi. Tfeaching tre Studene Arhieti ir Deoil With thr MAedlia Glasshoro Slta College
thesis. December 1989, abstracl.
3 1 Ibid, p. 30.
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In his conclusions, Rossi made recommendations for SIDs to help improve their
student-athletes' media relations skills. He stated colleges and universities should
make more of an effort to educate student-athletes concerning media relations Rossi
also added that a seminar Course in public spealdng and interpersonal skills should be
required for student-athletes. He also concluded that SIDs should distrbute a media
relations guide to all first year student-arhletes in addition to conducting annual media
relations seminars 32 Rossi'S study set out to find ways colleges and universities
could help student-athletes prepare for and perform well in interviews. Based on his
recommendations, he offers schools some practical suggestions to improve studeut-
athletes' media skills.
However, Rossi did not gather opinions or perceptions from student-athletes or
the media doing the interviews. He based his onelusiorns and recommendations on
rthe responses of SIDs only. Nevertheless, Rossi's research was not flawed because
of this. He simply wanted to know what SIDs were doing to reach student-arhletes to
deal with the media.
This author's study follows a similar path to Rossi's research - to derermirne the
criteria SIDs can use to train student athletes for media interviews However, this
study rakes the topic a step further by seeking srtdent-nahlete input and media
observations SIDs can gain better understanding of the skills student athletes need
for interviews if the media share their ideas on what makes for a good interview
Additionally, student-athletes can lend a hand to the SID by discussing interviewing
problems they face. Training student-athletes to perform well in interviews takes the
efforts of nor only the SID, but the student-athletes and even the media.
This study sought to determine how student-athl.etes could become better
32 Ihid, p. 32.
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equipped with inmrviewing skills The major tfiscus of the research focused on whether
or not student-athletes were actually being trained pioperly for interviews. In
studying the three affiliations of competition in the NCAA - Division I, II and III - the
author gathered information on the techniques heing used at various athletic levels.
The research presented in this chapter focused more on the Division I level, especially
on schools with highly successful programs. It cannot he argued that top Division I
programs receive huge media coverage. Division I athletes speak wihth e media
almost daily. However, media training at the Division 1 and III level cannot be
overlooked. Schools with successful Division II and 11 teams also receive ample
media coverage. A controversial quote at a small Division III school with a large
media following can greatly impact the puLlic image of the school. Proper media
training at all levels of intercollegiate sports can help student athletes relay positive
messages about the team or school during Lo terviews.
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Chapter Three
The author conducted preliminary surveys to solicit responses from SIDs,
student-athletes and sportswriters to form questions for the research instrument. The
relationship and interaction among these three groups were the main focuses of the
study. Several SIDs and sports journalists were contacted to get a better
understanding of departmental procedures. As a result, the author was able find out
whether the groups involved would be willing to participate in the survey These
responses were used as a starting point in developing the research design for the
study.
Sample Selection and Size
There are approximately 1,600 members of the Coliege Sports Information
Directors of America (CoSIDA) in the United States and Cam.nda, with mOSt of the
members being SIDs at NCAA instittions throughout the U.S. There are
approximately 280 members of the Eastern College Athletic Conference (ECAC),
which is comprised of 15 different arhleic conferences. To narrow the study to a
smaller sample, the author selected colleges that were members of both CoSIDA and
the ECAC. The author narrowed the study further by selecting 30 schools to base the
research on. The 1996-97 Blue Book eof Collsge Arhledics provided the author with the
information on member schools of the ECAC The names of the colleges or
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universities were gathered from the College Spotts Informanrtn- Directors of America
Directory, a publication produced annually that contains the name, telephone and
campus address of each school's sports information director.
Colleges and universities were also selected according to their athletic affiliation,
either Division 1, II or III The author selected schools that sponsor men's basketball
in Division I competition. Also chosen were inistturions Thar have a men's basketball
program competing in Division II athletics, and those that have a team competing at
the Division III level. The different levels of competition enabled the author to analyze
the varying media coverage and training being conducted at these schools.
Another criteria included schools with at least two newspapers covering their
contests Each chosen institution has at least two print media outlets reporting on its
athletic teams Reporting includes game coverage as well as feature articles. The
prim media were selected because all the institmtons participating in the study
receive the most media attention via newspaper coverage.
Research Methodology
To achieve accurate results for the study, the author surveyed the three groups
involved in the interviewing process These groups include the student-athletes, SIDs
and sportswriters. Each was chosen because of their role in :raining student-athletes
for interviews.
SIDs are responsible for all sports media relatiorn at their institution. They help
prepare student-athletes for interviews, either through instruCaonsl lirerature or
seminars and one-on-one meetings. A survey was mailed, in 3n 8.5" X 14" envelope,
to each SID at the selected institutions. A cover letter described the author's study,
and instructional information was provided for completing and returning the survey.
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The author also supplied each SID with a .sel-addressed, stamped envelope and
telephone number in case problems aroste. The Survey consisted of several quesiions
pertaining to media training and media relations.
Topics included in the SID survey:
- Demographics (school Siz, numnber oi team sports and athletes competing,
location and athletic affiliation)
- Available media training techniques and implementation
- Student-athlete accessibility
Responsibilities of the sports information office in media relations
- Amount of media coverage at athletic events
- Suggestions for improving media training at the collegiate level
One student-athlete from each insLiLOtion was also mailed a survey. These
surveys were included in the same envelope as the SID survey. The author asked the
SID to choose a student-athlete who is intewviewed C'lequently by the print media The
topics included in the student athlete survey were:
- Year in school sport participating in and year competing in sport
Attitudes and behaviors toward the media
Use of available media training techniques
- How often the student athlete is interviewed
Coach intervention and cooperation
Description of past experience with the media
Priorities of the student-athlete. team and InStluton
- Suggestions for improving media training at the collegiate level
The author also mailed a survey to the main newspaper reporter who covers each
respective inSitutiOn, The survey was mailed in a 8.5" X 14" envelope with a cover
letter designating instructional information and study background. A self-addressed,
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stamped envelope was also provided. Before sending the media survey, the author
spoke with each SID at the selected schools to obtain the names, addresses and
telephone numbers of the sportswriters responding to the surveys. The survey
consisted of questions on the following topics:
- Number of years covering college sports
- Name and number of institutions reporting on
- Guidelines for interviewing srudent-afhlltes
Perception of student-athletes and SIDs
Past experience, including confrontations and cooperation of student-athletes
- Suggestions for media training at the collegiate level
In all three surveys, some questions were open-ended and asked for the
explanation of an answer. Other questions simply called for selecting an answer
offered by the author. The open ended questions permitted analysis of Opinions,
behaviors, attitudes and perceptions of the groups involved. The closed-ended
questions sought school, SID, reporter and student athlete characteristics, availability
of media training and use of certain preparation techniques.
Analysis of Data
The author analyzed the data by frequency and percentages. The answers to
some questions common to all three surveys were compared in the results. Other
questions were common to only two of the surveys. The results of these questions
were also compared in the findings. The author also provided corresponding
deseriptons and meanings of the results.
For those questions calling for an explanatory answer, the author used the
responses to describe certain attitudes, behaviors and procedures of the groups
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involved. The combination of open-ended and closed-ended responses provided a
solid balance of research information. The findings of this study enabled the author to
develop a reference document to be used by SIDs to help student-athletes prepare for
interviews with the media.
Chapter Four
The author mailed surveys to SIDs and student-athletes a.t 30 ECAC colleges
and univeisities Sponsoring men's basketball duing tile 1996-1997 academic year.
Thirty Sports reporterS who cover the respective schools were al.so mailed a survey.
The nature of the study required that the author receive a returned questionnaire from
the three groups. The author received only eight matches (all three groups from the
same institution returned their survey) fIom the initial mailing list. After sending an
additional survey, the author received another i10 matches to base the findings on.
The response rare (1S of 30) was 60 percent Seven marnches were frorm Division I,
five came from Division II and Division III yielded six responses.
Response Breakdltwn
Div I Div II Div 1
R¢iponses (18} iP% F/% F/%
7/39 5/28 6/33
Findings
SIDs were asked to list and explain the main objectives of their sports
information department The reporters were asked rheir objectives when writing a
SLOry On a student-athlete The reporCtel wtere iven a lisr 0o responses to Choose
from while the SIDs also brefly explained their noh]eaives 01O the 18 SIDS who
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responded, 77 percent listed promoting and puhlicizing the school and athletic program
in one form or another (See Table 1). Five of the 14 SIDs who listed publicity and
promotion as their objectives were from Division I schools. three were from Division II
and six were from Division III. Four other responses were given: media relations,
public relations functions, information dissemination and media attention.
Table 1 - SID who listed publicity/promotion
All Div I Div 1 Div II
P/% r/% M F/X 17F/%
14/77 5/28 3/16 fi/33
The reporters were provided a menu list of objectives. Several of the 18
reporters responded with answers not provided. Two-thirds (12) of the reporters
lisied information gathering as their main ohjective. Three of those reporters covered
Division I schools, five report on Division II and four were frorr Division III. A little
over 60 perent also listed wnrinn a hreaking story as an objective. One third (6) of
the reporters listed accurately writing a story a.s their objecrive. This response was
not provided on the questionnaire. All !ix ol th}se reponrtrs covered a Division 1
institution (See Table 2).
Table 2 - Reporter's objectives
All tiv I Div 1i Div m
Responses F/M Fl/ F/% F/%
positive publicity for team 5/28 1/20 2/40 2/40
scrutiny of coach /6 ..--- 1llO -
brcaking story 11/61 3/28 4/36 4/36
info. ~athertig 12/67 3/25 5/42 4/33
accurarely writing sIt'y /33 6/fI() - -
objectivity 1/6 1/lOC
entertain 1/6 --- 1/OC'
educate 1/6 -
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SIDs were questioned if they trained and prepa]ed stude.nt-athletes for media
interviews Two-thirds of the IS SIDs indicated that they do train their student-
athletes for media training Of the 12 schools who gave a vfs response, half of them
were from Division I institutions. One-third of the SIDs do not provide media training,
with half those SIDs being from Division III shools (See Table 3).
Table 3 - Media training of student-athlltes
All Div Div II Div T
Responses p/% Ff% F/M F/%
yes, we amin s-a 12167 6/10 312n 3/25
no, we do not rain s-a 6/33 1/17 2133 3/50
SIDs who do train their sundent-ath]eles used one-on-one meetings with the
student-athlete as their primary technique. Thiee-fourths of the 12 SIDs who train
their athletes used one-On-one meetings. More than half those SIDs are from
Division I and only one Division II school used non-eonone meetings. One third of the
SIDs used both instructional guides and pre-season seminars. Only one SID
(Division III) used role playing to prepare student athletes anc no SIDs used guest
speakers. (See Table 4).
'Table 4 - SID techniquei used
All Div Div lI Div III
Responses F1% F/r% FIP/ F/%
instrucional guides 4/33 2o50 1/25 1125
nre-season seminar 4/33 3/15 1/25
2uesL speakers --- - -
role playing 1/8
one-on oe ineeing 9/75 5156 1/11 3/33
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Student-athletes were asked a series of questions pertaining to the various
techniques the SIDs at their schools used to prepare them for media interviews.
Almost 80 percent of the 18 student-athletes indicated that their school's sports
information department does not hold a pre-seasonr media training session A
balanced nnmber of Division I, II and III schloois were represented in the no responses
(See Table 5)
Table 5 - Pre-season media training session
All Div I Div II Div I
Response Fri/% F F/% F/%
yes, SID holds preseason 4/22 2150 1/25 1/25
no. SID does not hold preseason 14/78 5116 4f28 5/36
More than 80 percient of the sudent-atlthlle I<rom each school arer not required to
attend a pro-season media training session Forty percent of the 15 student-athletes
were from Division III institutions and one-third were trom Division I (See Table 6),
Table 6 Recquired to attend pre-seansn media trairing
All Div I Div ':[ Dv III
Response F1% Fl/% FF/ F/I
yes, required o attend 3/17 2/67 1/33
no, nor required 15/83 5/33 4127 6/40
Similarly, over 8O percent of the .,tudent-athlites said they did not receive an
infourational guide on interviewing with the media Six sradent-athletes with no
responses were from Division III. five were Division I and four were Division II (See
Table 7). Only three of the 18 student athletes indicated they received an
informational guide to help them wiLh interviews. All three student athletes who were
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given an instructional guide said they 'ctually read it.
Tahle 7 - Received ihstructiunal guide
All Div I Div 11 Div III
_Respon.se .... F/% F/t%  Fl/% _ F./%
yes, received guide 3/17 2/67 1/33 -
no, did not receve guicr 15/83 5/33 4/27 6/40
All but two srudent-athletes. One from Division I and one from Division H,
indicated that a guest speaker has never spoken to their team cn how to conduct
themselves in media interviews. Almost 90 percent of tie smdenr-athletes have
never had a guest speaker help them with interviewing. Of those 16 student-azhleTes
six each were from Division I and III (See Table 8).
Table g - Guest speaker
All Div I Div If DOv 11
Response Fl% _ rF/% _ FS/% Fn%
yeS, guest peakferattended 2/11 150 I/5D
no, guest speaker did not 16I9 6/37: 4/25 6/37.5
Close to 80 percent of the student-athlets said their respective SIDs were
available for one-on-one meetings if they were having problems during media
interviews. One half of the 14 student-athiltes whose SIDs were available for one-
on one meetings were from Division I schools Only three Division II student-
athletes said their SIDs are available to help them with interviews. No Division I
student athletes indicated their SIDs were nor available tor One-on-one meetings (See
Table 9).
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Table 9 - Availability of SIDs for one-nn-nne minerihng
All Div I Div II Div Ill
Respone Ft% Fi /% F/% F/
yes. SIDs available 14/78 7/50 3/21 4/28
no, SIDs not available 4/22 - 2/50 250
Every student-athlete who responded said they have never sought the help of a
SID if they were having trouble during interviews (See Table 10).
'Table 10 - Seeking help from SiDs
All Div I Div 1I DOv II
R-e.pOfis P/% F,% F/% FF/%
yes. sought SID's help ----- ----
nD, did not seek SID's help 18/10 7/39 5/28 6/33
The previous findings represent the SIDs media training methods and their
availabiliay to student-athletes. The following infonmation illustrates the topics SIDs
said they stress in media training. Of the 12 SIDs who provide some type of interview
prepararion, over 90 percent said they tell student-athletes to represent the earn in a
positive light. A little over 80 percent of the SrDs also stressed honesty to their
student-athletes. Representing the image of the school was a subject more than 80
percent of the SIDs tried to instill in their student-aihletes (See Table 11 for Division
breakdown).
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Table 11 - Subjects stressed hy SJID in merdi taihing
All Div 1 Div II Div In
Response Ft% FI% F/% F/%
speaking ctearly 8i67 4/50 2/25 22
being on time 8/67 4/50 3/3S 1/12
answering honestly 10/83 4/40 3130 3/30
cooperating with interviewer 9/67 4/44 3/33 2/22
dressing appropriately 6.01 3/50 2133 1/17
rctsefnting Ltea in positive light 11/92 5146 3/27 3/27
prqcscning _rmae.e of the school 10/83 4/40 3/30 3/30
Several other responses were given by SIDs in relation to the subjects SIDs
concentrate on in media preparation. Shawn Brennan of Iona College said he wants
his school's student-athletes to malke sure they represent themselves as best they
can. Scan Morrison of Marist College stresses the importance of taking time in
answering reporter's questions SID ar £East Strondsburg, Pete Nevins, tells
students athletes "not to say anything you dn't want to see in prinl."
Reporters were asked what skills they felt sradenu-athletes should have to be
prepared for interviews. Mike Candel from New York Newsdi'y indicated that
student-athletes merely need an adequate ability to express tlhir thoughts. Dave
Waldstein of the New York Post believes student-athletes need to understand the
role of the media. "(Student-athletes) need a complete understanding of the media,
including history and the different forms (press, radio, TV) and its benefits to the
student-athletes." I.W. Stewart of the Ponighkeepie .Journal said student-athletes
"need to be able to put feelings into words and to avoid using cliches." Scott
Dudinskie of the Press Enterprise agreed with Stewart on the tailoring of answers.
"The ability to communicate ideas and answers pertaining to Ihe questions rather
than using generic answers is very important" Bill Albright of the Wzlliwnport Sun
Gazerre feels student-arhleres need to be relaxed and honest during an interview. "If
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studein-athletes feel as though they are not comfortable replying to a particular
question, then the athletes should be honest enough to tell the reporter."
Two-thirds (12) of the reporters indicated that the student-athletes they
interview have solid communication skills (F tlhe 1.2 reporters. 42 percent covered
Division 111 schools and only three covered at[ he Division I level. Although this
response was not on the questionnaire, almoist net-third of the reporters said whether
or not a student-athlere has solid communicationm skills lepends on the individual.
Foar of these five reporters covered Division 1 institutions. Only one reporter
(Division II) specified that the student-athletes they interview have solid public
speaking skills (See Table 12).
Table 12 - Communications and public speaking skils
All Div I Div ll Div III
RespOnise FI1%o FI/ FX. F1/t
commauications skills 17267 3315 4/33 5/42
public speaking skills 1/5 - 1/100 -
depends oa individual 5/28 4O80 --- 1120
Fifteen of the 18 reporters. or 83 percent. said the student-athletes they
interview answer their questions honestly. Only six percent indicated the smdent-
athletes did not answer honestly and 11 percent said student athletes answer both
honestly and not honestly (See Table 13). This choice was not on the questionnaire
but two reporters gave it as a answer. The one reporter who responded with a not
honestly reply covers a Division I school. Waldstein's response was centered on the
idea that the coach has a lot to do with the way a student athlete operates in an
interview. "Student-athletes are clearly trained not to say anything that could be
construed as controversial. Though a coach's perception of what is controversial
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usually starts with what they had for breakfast."' All 1.8 reporters said ihe student-
athletes they interview conduct themselves professionally during interviews.
Professionally in this context means cooperative and respectful of the reporter's right
to their job. Jim Stout of the Danbury Timens said it is important to remember that
student-athletes are not professionals. "If" someone acts unprofessionally, I try to
remember that they're not professional atliltes but college students."
Tahle 13 Do student-athlets answer hloestly?
All iv I iv U Div iI[
Respons: F/% F/q. . F /%l F%
honestly 15/83 4/27 5/33 6/40
not honestly 1/6 1/100
combination of both 2/11 2/100 ..
A series of qnestions on all three Sorveys dealt with the actual setup of the
interviews Questions also detailed SiDU, student-uthletes and reporters experiences
in going about the interview process. Over X8 percent of the SIDs indicated rhat all
interviews with student-athletcs have to he arranged with rhera beforehand. All
seven Division I SIDs said interviews have to be airanged wit. them prior to meeting
with student-athletes. Only three SIDs, with two on the Division III level, said
interviews do not have to be set up with them beforehand (See Table 14)
Table 14 Arranging student-athlete inteiview. with SID hIftrelland
All Div r Div IT Div Ilr
Response F/% F//, PF/% F/%
yes, I arrange interviews 15/83 7/4r* 4/27 4/27
no, I dn nnt arrange interviews 3/17 - 1/33 2167
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Almost three-fourih$ of the reportirS indicated that wheli they artange to speak
with a student-athlete they go through the sports information office. All seven
Division I reporters arrange their interviews with the SID. Only five reporters do not
set up interviews with the SID, with three of those being on the Division TIT level (See
Table 15).
Tahle 15 - Reporters arranging interviews with SIID
All Div I Div II Div IIl
ReSponsO0 F/% F/% Ff% F/%
yes. I arrange withS 13/7 7/54 3/23 323
no, I do not aimne with SID 5/28 ---- 2/40 3i0
Several reporters gave explanations on the topic of arranging interviews with the
sports information office. Mike Kern of the Philrdelphia Daily News said a majority of
the time he will go through the SID, hut there are some occasions when he contacts
the coach Rick Remsnyder of Gannett Subulban Newsplapers arranges his interviews
in a similar fashion. I usually contact the SID, but it depends. If it is a feature story,
I'll go through the sports information office. If it is a game story, I 'l often grab the
athlete after the game without any assistance from the SID " Albright also said he
will usually go righr to the student-athlete right after the game when he is writing a
game story or side bar to his story Waldstein gave a difterent take on the matter.
"Colleges verge on the paranoid. College students are adults and can speak for
themselves they should be treated as sich."
More than half the SIDs said their student-athletes are always available for
interviews with the media. However, 44 percent did indicate that student-athletes
were not always available for interviews. Of the eight SIDs whose student-athletes
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were not available, five of SIDs worked for programs that prohibited interviews the
day of a game. Four of those SID were from Division I isrittiiOnS Three SIDs gave
class schedules for the unavailability of a student athlete for interviews (See Table
16).
Table 16 - Student-athletes always availahlu tor interviews
All Div I Div It Div m
Respon._e F/% 12/% F/% F/%
yes, always available 10/56i 3/3. 3/3D 4/40
no, not always available 8/44 2/50 2/ 225
More than half the reporters indicated that they have never had difficulty getting
permission to speak to a student-athlete with six reporters covering Division llI
schools. Of the eight reporters who said they have had dilfftliciy getting permission,
six are on the Division I level. No Division III reporter said they have had difficulty in
arranging to interview a student-athlete (See Tabhl 17).
Tahle 17 - Difficulty getting purmission to speak tn student-atlljlte
All Div T Div II Div m
Response F/% PIF/% F/% . F%
yes. have lad difficulLy 844 6/75 2r25 -
no, never had diffculty 10/56 1/o0 3130 /o60
Albright said he has occasionally had difficulty arranging interviews with
student athletes. "Yes is the exception here rather than the rule It iS soretimes
difficult to get to the student athlete because of class schedule and practice time."
Remsnyder said a loss by a Team always 'seems to make the athletes unaccessible.
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"Sometimes after a particularly tough loss, players tend to disappear. Stewart
indicated that he has had difficulty dealing with the coaches. "Some schools do not
allow their freshmen athletes to speak with the media, while other coaches just seem
to veto any request to speak to their student arhletes."
SIDs were asked if the head coach has die final say as t( whether or not a
student-athlete can be interviewed. Over 70 percent of the SIDs indicated the coach
does not have the final say. Five of those STDs were from Division II, while Division I
and [II each had four SIDs who said the coach does not have the final word (See Table
18).
Table 18 - Does head coach have final say?
A ] ] Div I Div II Div III
Response F/% rF/. F/o% r%
yes, coach does have final say 5/2s 3/60 - 2/40
no, coach doesn't have tnfi Say 13/72 4/31 5/38 4/31
Of the 13 SIDs who said the head coach does not have the final say, more than
half of them indicated the SID has the final wodi. Only about 30 percent of the SIDs
said the student athletes are able to choose lor themselves whether or not they can
be interviewed. Only one SID said the athletic director has the final word and one SID
indicated the head coach and SID decide together, depending on the circumstance (See
Table 19)
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able 19 - If nut tile coach, who has the final say?
All Div I Div I Div IIl
Response r % F/%, F/% F1%
SID 7j/4 3/-43 4157
atletic dirccor in/7 --- /100 -
studern-ah ctte 4/31 3/75 1/25
head coacSID 1/8 1/100 -- -
Student-athletes were asked who they thought had the final word as to whether
or not they can be interviewed by a reporter. Close to 40 percent of the student-
athletes, including five from Divsioin I, indicated that the coach has the final say
Nearly 45 perCent of the student-athletes, including four frm Division II, said the
student-athletes themselves decide whether 1or not th y can he interrviewed Only
three student-athletes listed the SID as the person who decided whether a reporter
can interview student athletes. No Division I student-athllet thought the SID had the
final word (See Table 20).
Table 20 - Student-athletes view on who has final wncr
All Div I Div TI Div I11
Response Fy Ft/% P/% P/6
Si 3/18 ---- 1/33 2/67
coach 7/39 5/7 1 2/29
aLhleic dirclor ---- --.. --
student-athiete /844 2125 4/50 2/75
other
All the reporters said they fell the coaches they deal with cooperate with them
by allowing their players to be interviewed. Remsnyder stted tihat coaches usually
understand it is good publicity tor the school to allow the student athletes to be
interviewed, "Most coaches seem happy to have their players interviewed. They
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realie it's good publicity for the school and a good learning experience for student-
athletes to deal with the media." Jcre Dexter of the Cortltand Standard also stressed
[he importance of public relations for the student athletes. "Coaches understand it is
good PR for the program and for the athletes. It also help with the recruiting aspect."
However, Albright had a contrasting view that dealt with a coach's personality.
"About 99,5 percent Of the time (coaches) coopelate. Some coaches with super egos
think you are taking their time when you interview an athlete instead of hearing what
they have to say."
One of the problems with the actual interview is the absence of the SIDs
presence when the student-athlete and reporter converse. Over 70 percent of the
SIDs indicated they attended the interviews, with all seven Division I SIDs sitting in
on the interviews. Three of the five SIDs who did not attend interviews were from
Division III (See Table 21).
Table 21 - SID.s who attend ihterViewl
All Div Di v Div Div
Response FI1% F/! _, F/% F/g%
yes, 1 attend intrviews 13/72 7/4 3/23 323
no, I do not attend interviews 5/28- 214.0 3160
Of the 13 SIDs who attend the interviews, only about hal' of them said they
would interrupt the interview if a reporter's question was inappropriate. Five of the
six SIDs who said they do nor interrupt the interview were from Division I (See Tnble
22).
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Table 22 - $tsD who interrupt the ihterview
All Div ] Div I DIiv I1
Responsue PI__FF/% F_ F/5r/% F/
yes, I interrupt inappropriate questions 7154 2129 3/42 2X29
no, I do not interrpt interview 6/46 5/S3 - 17
Almost 70 percent of the reporters said they use different methods when
interviewing a student-athlete as opposed to a coach All five Division treporters
indicated they did not talk to srudent-athletes and eacihe.s in a similar fashion. Those
reporters who interview student-athletes ildi-reotly gave varied reasons for using
alternative methods. Stout said he interviews student-athletes and coaches alike in
some ways.
I interview student-athletes the same in that I try ro treat them as adults.
I will vary my methods in that I s0metimes have to protect the athletes from
what they say in their honesty and naivete Also, because some athletes are
speaking with me for the first time. I may just sit and talk with them for a while
to gain their trust.
Tony Coccagna, who writes for the ndlican Gaeerr, stated he tries to relax the
student-athletes. "I try to put them in a comfortable setting and be mofe
conversational rather than just use questiollanswer format." Albright also attempts
to concentrate on making the student-athlete feel more relaxed. "Ijust try to make
him/her feel relaxed and talk to me as they might to a friend Sometimnes athletes have
a problem talking with someone they do nor feel comfortable wikh"
All but two studenr-athleres indicated they have never felt nncomfortable
answering questions during an interview. Six student-athletes each from Division I
and III said they have never felt uncomlortahle during interviews. No Division m
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student athlete indicated being uncomfortable answering a reporter's questions (See
Table 23).
Table 23 - Student-athletes uncnmfortable with interviews
All Div iv 11 Div l
Response FP% F/%, 1/% rF/%
yes. I have eflt uncomfortable 2/11 /. 1/50 -
no, I have never felt uncomfortable 16Si9 6/7.5 4/25 fi/37.5
Only one student-athlete, from Division II, said he felt unprepared to talk to the
media during interviews. All seven Division J .sudent-athletes and the five Division II
student-athletes indicated they felt prepaled fir interviews. SiDs were asked to rate
themselves on how well they were preparing student-athletes for interviews. Fifteen
SIDs responded to this questions but three chose not o. Almost half the SIDs
indicated that they were doing a good job preparing studenr-artletes. Similarly,
almost half the SIDs said they were doing ru rlir job of helpeing sudent-athletes with
interviews. Only one school, at the Division III level, said l:hey were doing a poor job
with student-athlete preparation (See Table 24)
Tahle 24 - SlIfl rate themselves on preparing studont-uthlutes
All Div I DiW II Div IIT
Response F/% F /%i  FF/%
excellent ---- --.. -
good 7/47 3/43 1114 3143
fair (jusi OK) 7/47 3143 3/43 1/14
poor 1/ ---- - 1/100
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Several SIDs gave explanations for why they were doing either a good or a fair
job preparing student-athletes for interviews. Scott Selheimer, from the University of
Delaware, said he does a fair job preparing student athleLes. "We pretty much just
train football and basketball players and nor all arhletes We should go into more
depth with all athletes with goest speakers, one-on-one meetings and getting
feedback from athletes." Morrison also said he believes he is doing a fair job with his
student-athletes but is limited because of the amount of media coverage his school
receives. "With such limited media pool in the area, exposure to different situations
is iimited."
Matt Santos of Kutztown University indicated he is doing a fair job with student-
athletes, but would like to implement some concrete Traing.
Our student-athletes are usually prepared for interviews through meetings
and contact with the sports information office. It something is not working
properly. I will help them correct it or make ecoommenda.ions. We do not
have a seminar or handbook for athletes though. We should have something
more inclusive in place.
Scott Leightman from Bloomsburg University said he usuaily only addresses
media training if a situation calls for it. "We could do more as :far as preparation is
involved, but the student-athletes who are demalnded for media attention have been
cooperative and relatively problem-free. If an individual situation needs to be
addressed, we deal with it then." Al Langer of Montclair State said he feels his office
would rate excellent in media training if pre-season seminars were part of the
progran.
Student-athletes were asked if they thought their SIDs were doing a good job
preparing them for interviews. Over 60 percent of the student-athletles indicated their
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SIDs were doing a good job, with six of the 11 student athletes coming from Division I
schools. Only three student-athletes from Division II and two from Division III
thought their SID prepared them well for interviews. Four student athletes had no
opinion as to whether the SID properly prepared them for inrenriews (See Table 25).
Table 25 Does your SID do a good job preparing you Ihr interviews?
All
F/%
yes SID does good job
no, SiD does does not do good Job
nO Opintion
11/61
/1224/22
Div
F/l .
61f55
1/33
Djv il
F/%
3/27
2/50
2167
2/50
The reporters were also asked if they believed the SID at the school they cover
does a good job preparing student-athletes f'r inrerviews Over 70 percent of the
reporters indicated that the SID does a good hob preparing itudeut-athlete. Five of
the 13 reporters were from Division I while four each were from Division II and III.
Only one reporter felt the SID was doing a poor job (See Table 26).
Tahle 26 - Reporters take on the job SIlDs are doing with interview preparation
All
F/%Response
Good
Fair
Poor
13/72
4/22
1/6
Div I
F/%
2/50
2150
Div II
F17r%
41,11'k'3 I
Div ITI
F/%
4/31
2/50
All 18 SIDs who were surveyed are r
Directors of America. Approximately 80
CoSIDA's annual instructional workshop.
to learn the latest techniques and practices
nembers of the College Sports Information
perctcen of the SIDs said they attend
The woikshop offers SIDs the opportunity
in all facets of sporas information, including
Div 11
F/%Response
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media relatons and preparing student-athletes for interviews DOvei 60 percent of the
SIDs said that the NCAA does not provide enough intormation to help SIDs prepare
student-athletes for media interviews. Additionally, mire than half the SIDs indicated
that CoSIDA does not provide ample rcsoumries irl SIDs to conduct interview training.
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Chapter Five
Summary
This thesis sought to determine if SIDs were preparing their student athletes
for media interviews. The author surveyed SIDs and student-athletes from 3D
different ECAC institutions sponsoring men's basketball. Also surveyed were
newspaper reporters who cover the respective schools. A major portion of the survey
involved the amount of media training SIDs conduct for their student-athletes.
Two-thirds of the 1S SIDs said they trained their smdetlr-athletes for
interviews The most common technique SIDs used was one-on-one meetings with
the student-athletes, None of the SIDs used guest speakers and only one used role
playing to help prepare their student athletes. Seventy-eight percent of the student
athletes indicated their SID was available tfor one-On-One meetLngs. However, none of
the student athletes said they have ever sought the help of the SID.
Representing the team in a positive light was the most common subject
stressed to the student-athlete by the SID. Answering reporter's questions honestly
and representing the image of the school were also topics the SIDs said they
concentrated on heavily Over 80 percent of the reporters said the student-athlete
they cover answer questions honestly. Two-thirds of the reporters indicated student-
athletes have solid communications skills hut only one said they had good public
speaking skills.
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Over 8( percent of the SIDs arange student-athlete interviews with the
media. More than 70 percent of the reportes said they set up interviews with
student-athletes through the sports information department. More than half the
student athletes were not always available lor interviews, with class schedule and
game day restrictions prohibiting reporters from interviewing.
Over 70 percent of the SIDs said the head coach does not have the final say for
a request to interview their student-athletes. About half the SIDs said they have the
final say whereas almost half the student athletes indicated they have the final word.
Only three student athletes indicated they believe the SID is aile to decide if a
stident-athlete can be interviewed,
Of the 18 SIDs surveyed in this study, close to 50 percent said they were doing
a good job preparing student-athlete for interviews. Similarly, about 50 percent
indicated they were doing a fair job with media training. Only one SID said they were
doing a poor job with preparing student-athletes. More than 60 percent of the student
athletes said their SID was doing a good job while over 70 percent of the reporters
indicated the SID was effective at preparing srudent-atliletes for inerviews.
Conclusions
Although close to 70 percent of the SIDs said they provided media training for
their studenL athletes, they do not take advantage of the various methods of
preparation. No SIDs used guest speakers in media trainig. Whether it be a
reporter or media training expert, guest speakers can provide ihe student-athletes
with practical insight on interviewing. SIDs should rakee full advantage of guest
speakers, especially at the Division I level where various media coverage is more
predominant SIDs also failed to list role playing as a technique they use in media
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training. Role playing with student-athletes can give them the opportunity to
experience a real interview situation. Having the student-athlete play the role of the
interviewer can let them understand the interview from the reporter's perspective.
It was surprising to see that not many SIDs hold a pre-season media training
session for their student-athletes. Only four schools conduct Dre-season seminars
Although most pre-season sessions can only give a broad oveWriew of interviewing, it
does enable the student-athlete to hear what might be expected of them A surprising
eighty-three percent of the student athletes are not uequired to attend a pre-season
media training session. Five of those schools were from Division I and six were from
Division UI1. Division I programs tend to receive more media coverage so at least a
pre-season seminar should be conducted. On the other hand, Division mI schools
have less media exposure and media preparation can usually he addressed when
certain situations require it
One on one meetings can be a valuable tool for the SID if used properly. This
study showed that almost 80 percent of the student athletes indicated their SIDs
were available for One-on-one meetings. Unfortunately, all these student-athletes
chose not to seek out the help of the SID it they were having problems with
interviews, Many student-athletes feel they can handle the media on their own They
do not realize, however, that sometimes sitLaricos arise where they might choose the
wrong words to answer a question. SIDs can help student-athletes overcome anxiety
and misunderstanding through an informal meeting in the office or even on the playing
field.
SIDs at the Division I level tend to have a broader base of subjects they cover
in media training. Speaking cleally. being on time, honesty, cooperation. representing
team and representing school's image were all subjects at least four SIDs said they
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stressed To student-athletes. hn contrast Division II and II seemed to concentrate on
honesty and representing the team and image of school. Divts-on I SIDs have more
student-athletes to deal with. With suth a vast amount of personalities, the SID has
to make sure they cover all aspects of interview preparation Division n and III
programs tend to receive less media attention and therefori the SID doesn't see the
need to go over several topics. One subject hatn needs to be stressed more by SIDs
is public speaking Only one reporter said the student-athletes he interviews has
good public speaking skills. It is probably impossible to teach all student-athletes
how to speak clearly and effectively in public However, the SID can use role playing
to help student-athletes understand what they may need to work on.
Arranging the actual interview evoked SOme varying tactics used ar the various
levels. All seven of the Division I SIDs and outr of the five Division II SIDs said they
set up interviews with the student-athletes. Only four Division II SIDs indicated
they arrange the student athletes' interviews with the media All seven Division I
reporiers arrange to speak to the student-athletes through the SID. Only three
reporters from Division ILl set up interviews with the sudent-athletes. At the
Division I level, the SIDs seemed to have more control over Setting up interviews In
contrast, the Division III SIDs tend to be more leientr with reporters, letting them call
the student-athlete On the phone or meet wiLh ttiem directly after a game.
However, the author received mixed opinions on who has final say in allowing
student athletes to be interviewed. Thirteen SIDs said the head coach does not have
the final word for interview requests. Of the 13 SIDs who indicated the head coach
was not in charge of the interview setup, more tan ha lf said they themselves have
the final word The student-athletes responded with contrasting opinions, Almost
half the student-athletes said they are the Ones who decide if they Can be interviewed.
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Many student athletes feel it is their light to turn down an interview because they are
tired after a game or feel nervous speaking to a reporter. The SID and also the head
coach has to help the student-athlete understand that a good interview with a reporter
can benefit not only the player, but the team and the entire image of the school.
Overall, only about 60 percent of the stLdent athletes said their SD was doing
a good job preparing them for interviews. More than 70 percent of the reporters
indicated SIDs were doing a sound job with media training. Judging from these
numbers, the SIDs in this Study rate only as average in preparing sudent-athlees for
interviews. Perhaps the main reason for this rating is that SID:s do nor have the
resources the NCAA or CoSIDA should provide for media traning. More than 60
percent said the NCAA does not provide enough inlfornation on this topic for them to
user Additionally, over half the SIDs indicated that CoSIDA does not have ample
resources on interview training SIDs can be more effective if they use practical
experience as their nomber one tool in preparing student athletes for the media Even
though instructional guides can lay down the rules of thumb on paper, a student-
athlete will not feel comfortable interviewing unless they can practice the process.
Recommeadations
The author conducted his study using only newspaper reporters to base a
majority of the findings on. A study that involves other media, such as television,
would provide a different angle to the interviewing process. Student-athletes are
faced with different pressures and anxieties when a television camera is centered on
every word they say. SrDs at schools with relevi.sion coverage need to be able to
teach student-athletes the various intricacies of facing a live camera.
Another study that could prove heneicial to SIDs is to get the head coaches
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opinions and views on media training for student-athletes. The head coach can have a
heavy influence on student athletes and can inlonrm them of the importance of
cooperating with the media.
For a future study on this topic, a focus panel oF SDs, reporters, studenr-
athletes, head coaches, athletic directors and colleg e presidenl: would provide
various open-ended opinions on the subject These groups would be able to see
where the other differs on certain issues and responsibilities.
Evaluation
This study enabled the author to determine what SIDs were doing to help
prepare student-athletes for media interviews The research gave the author insight
into the various techniques used by STDs. It also provided the opinions of student-
athletes and newspaper reporters on media training.
For further studies on this subject, sending surveys out to a larger universe
would provide a more balanced list of schools to compare responses, both open-ended
and closed.
Interviewing several student-athletes from the same school can result in
various opinions on the job their SID is doing in interview preparation Surveying
several newspapers that cover the same school miight also provide more diversified
responses.
Bibliography
Books
Bronzan, Robert. Public Relations, Promotions, and Fund-Raiving: ForAthletic and Physical
Educaton Programs, John Wiley & Sons, 1977.
Chu, Donald. The Character of American Higher Edulcation & Intercollegiate Sport, State
University of New York Press, 1989.
Davis, Howard. Basic Concepts of Sporrs Informarion, 2nd fEirion, Jeste Publishing, 1993.
Lapchick, Richard E., Slaughter, John Brooks. The Rules of the Gane: Ehics in College Sport,
Macmillan Publishing, 1989
Mahlette, Bruce I. Monitoring and Assessing Inrercollegiate Athletics, Jossey Bass Publishing,
1989
Interviews
Brennan, Shawn. Telephone Interview, Nov. 7, 1996.
Carpenter, Ed. Telephone Interview, Nov. 6, 1996.
Cerino, Ken. Telephone Interview, Nov. 7, 1996.
Hanhclk. Will. Eleronric Mail Inerview, Nov 2, 1996
Kern, Mike. Telephone Interview, Nov. 7, 1996.
Litwin, Larry. Telephone Interview, Nov. 10. 1996.
Nevins. Pete. Telephone Interview, Nov. I, 1996,
Sullivan, Dan. Telephone Interview, Oct 30, 1996
Manuals
CoSIDA Information on Sports Information, CoSIDA, 1994.
1995 1996 National Collegiate Athletic Associkriotn (NCAA) Muanal, 1995.
NCAA Public Relations anul Promntiois ManuLal, 1985.
1996-97 College Sports Information Directors of Anwrica Directory, 1996.
Theses
Heisinger, David Bryant. Organizing and Operating a Small College Sports Information Program,
Glassboro Stare College, 1983.
Moore, J.H. Enhancing the Image of College Ahlenics: A Grde. for Spors lnfrormrtion Directors
on How to Peorforn Effective MAdia Reltinnl in t College Athleetc Department, University
of Michigan, 1994.
Rossi, Joseph. Teaching the Student-Athlete to Deal With rhe Media, Glassboro State College,
1989.
Watkms, Troy Sports Information: The Lowtion jand Srupervixion of the Office, Rowan College,
1996.
Periodicals
CoSIDA Digest, April 1995. p. 13.
CoSJDA Digest, Aug. 1994, p. 13.
Mendel. Brett. "Media Matrs." Athletic Manzagement, Nov. 1992. p. 12.
Rhoden, William C., "Paying for Neglect With 100 Consccutive Losses," The New York Times,
Jan 28, 1996, Sec 8, p 12
MEDIA SURVEY
This questionnaire should take 10-15 minutes to complete. Please answer all the questions, Remember, I do not
intend to criticize anyone's answers, opinions or practices. Thank you again for your time.
Please read questions carefully. Some questions may call for a yes or no response followed by a space to briefly
explain your answer. Other questions call for the selection of one answer, while some may ask you to select all
answers that apply.
Fill in the name of your newspaper here.
1, What are your objectives when you write a feature or game story on a college sports team or student athlete?
Check which apply.
__ positive publicity for t am/student-athlete
___ scrutJny of coach
breaking Story
iniormation gathering
other
2 When you conduct an interview, do you arrange to speak to the student-athlete through the SpOrts itfoumation
( )yes ( )no
Please cxnlain.
3 Have you ever had difficulty getting permission to Speak to a sludent-affletet'
( ) yes ( )no
Please explain.
4. When you interview a student-athlete, do you try to talk with them the way you would a coach?
( ) yes i )no
5. What methods do you use for interviewing a student-athlete as Opposed t0 a Coach'?
6. Does your newspaper provide a set of guidelines when you interview aI studeinr-alhete 9
( ) yes ( )no
7. Do you feel the student-athletes you interview have solid communication and public speaking skills?
Check which apply. solid communication skills
_ public speaking skills
8. Do you Think student athletes answer your questions honestly'?
Check which apply. _ honestly
__ not honestly
(over)
...... -
...
2Sa. If you believe they answer dishonestly, do you think they answer according LO:
Check which apply. _ coach's instructions
__ protecting the image of the school
___ protecting the image of the team
_ feeling uncomfortable with the questions
9. Do you feel student athletes conduct themselves protessionally during interviews? (Professionally means
cooperative and respectful of your job as a reporter)
( ) yes ( ) no
9a Ii you think they don't act professionally, why do you think so'?
Please explain. _____ ___________
10. Have you ever had an interview in which the student athlere was :onrrontational when you asked them
questions?
( )yes ( )no
Please explain ___ _
I I. Do you feel the coaches cooperate with you by allowing thira players to be interviewed?
( )yes ( )no
Piease explain. __------ -
12, To the extent in which you think the SID is responsitle Folr teach.ing stvudetn-atBletes to communicate during
interviews. do you think (Sch<bov nanm ________ does a good job preparing student-
arhleces for interviews? Check one. Good
Fair (luis OK)
Poor
13 Do you have any suggestionS as to how (school nin am could improve their
media training for their student athletes?
Piease explain.
14. What skills do you feel each student athlete should have to he prepared for interviews?
Please explain. _______
15. How many years have you been covering college sports?
( ) 3 ( )46 )7-10 ( ) more than 10
16. Including men's basketball, how many college sports do you cover for your newspaper?
( ) I ( )2 ( )3 ( )4 )5 ( )morethan 5
(over)
317 Do you travel to both home and away Contests?
( ) hoe ( ) away ( ) home and away
Please make any additional comments or suggestions in the sparc below. Thank yot for your help in completing
my thesis.
SPORTS INFORMATION SURVEY
This questionnaire should take only 10-15 minutes to complete. Please answer all the questions. Remember, do
not intend to criticize anyone's answers, opinions or practices, Thank you again fur your time.
Please read questions carefully. Some questions may call for a yes or no response followed by a space to briefly
explain your answer. Other questions call for the selection of one answer, while sme may ask you to select all
answers that apply.
1. What are rhe main objectives and respo0nibilities of your sports information oflioe'?
Please explain.
2. Does your office train and prepare student-ahlaeres for media interviews?
( )yes ( )no (PLEASE CONTINUE ON EVEN IF YOU ANSWERED NO
TO THIS QUESTION; OTHER QUESTIONS YWILL STILL APPLY.)
2a. If you answered "yes" to question 2, what type of training do you provide vour student-aLhletes?
Check all that apply. instructional guides
_ SID pre-season seminar
_ guest speakers
_ role playing
__ one on one meetings with Si)
Other _________
3 Which of the following do you inform student-atlilels about n preparing tiem tfr media interviews?
__ speaking clearly
_ being on time
__ answering questions honestly
_ cooperating with interviewer
__ dressing appropriately
_ representing team in positive light
representing image of the school
other
3a. Using the following scale, rate yourself on how well you think you are preparing student-athletes for media
interviews? excellent
_ good
_ fair (Just OK)
poor
4 Briefly explain your arlwer to question 3a
(over)
Check all that apply
P
ti i sdl l
 '
m ti r fu ly. t
l i ti l
l
sfa th  sqp~i
l i
25 Which of the following sources do you use to instruct the stident-athletes On how to do deal with the media?
Check all that apply. _ NCAA Public Relations and Promotions Manual
_ Sports Information Offic. by Howard Davis
_ The Dreari Job. Spdrts Publicity, Prootin arr.d Public Relations by Melvin
Helizter
Instructional information from oatside media craching specialists (Such as
Kathleen Hesset and the Sports Media Challenge)
CoSIDA instructional guides and information
other
none of the above
6 Mow many print media outlets cover men's basketball?
Fill in number.
7. Does the local media attend away contests for men's basketlall'
( )yes ( )no
8. Du all interviews with student-athletes have to be arranged with you helorehanmd
( jycs ( )no
9. Are the student athletes always available for interviews with tile media?
( )yes ( ) no
Expi aj n. _
10. Does the head coach have the final say as to whether or nor a student-aLhlete can be interviewed?
( ) yes ( )no
11. If the head coach does not have the final say, who does7
S_ ID
athletic direcror
student-athlete
other
12. Do you or a member of your staff attend media interviews with student-athleteis'-
( )yes ( )no
13, Do you or a member of your staff interrupt the interview it' a reporter's question is inappropriate?
( ) yes ( ) no
(over)
314. What aspects of media training would you like to concentrate more on?
Please explain, ________
15. Do you feel there is enough available informaton provided by the NCAA or CcSIDA that help SIDs prepare
studcnr-athllees for media interviews:
NCAA ( )yes
( )yesCoSIDA
( )no
( )no
16. Do you have aly suggestions as to how to improve student-atlhlte relations with the media?
17. How many inercollegiate sports does your school sponsor'
( )6-10 ( ) 11-15 ( ) 16-20 i) more than 2(
18. Under what athletic affiliation does your school compete in mena's basketball?
( ) Division n ( ) Division 111 ( ) other
19. How many years have you been working in the sports informnaion field?
( 1-5 ( ) 6-10 ( ) 11-15 ( ) 16-2(1 ( ) 2(-3. ( ) more than 30
20. Are you a member of the College Sports Infomriaion DirecLirs i)l America (CcSIDA)'?
( ) yes ( ) no
20a. Do you aLtend CoSIDA's annual instructional workshop?
( )yes
( ) other _
( )nO
Please make any additional comments Or suggestions in the spae hbelow. I thank yua once again for helping me
complete my thesis.
( )1-5
( ) Division I
STUDENT-ATHLETE SURVEY
This questionnaire should take only 10-1S minutes to complete. Please answer all the questinns. Remember, I do
not intend tn criticize anyone's answers, opinions or practices. Thank you again for your time,
Please read questions carefully. Some questions may call for a ves or no response followed by a space to briefly
explain your answer. Other questions call for the selection of one answer, while some may ask you to select all
answers that apply.
3. Are you required to lake a public speaking or geneal communication coUnSe as part of the general school
curriculum?
( ) yes ( )no
2. Does the spons information or athletic department hold a pre-seasoQn modia training sessionl
( )yes ( )no
3. Are you required to attend a pre-season media training session?
( )ves ( )no
4. Did you receive an informational guide on interviewing witlh the media from the sports information office?
( )yec )no
5. If you answered yes to question 4, did you read the available informrion?
( )yes ( )no
6. Has a guest speaker ever spoken to your team about how to iinduct themselves in media interviews?
( )yes ( )no
7. If you are having problems during media interviews, is the SJD available rfr one-tm-one meetings to help you?
( )yes ) no
8. Have you ever sought the help of a SID if you were having problems dunng media interviews?
( )yes ( )no
9. Who has final say as t0 whether or not you can be interviewed by a rexprter'?
() coach ( ) athletic director ( ) you the studlnt-atlhlete ( ) oter
10t Do you feel prepared to talk to the media during interviews?
( )no
PIeasO explain.
(over)
( )SID
( )yes
__ ________IL__
211. Have you cver had a situation where you felt uncoallbruable an.%verng questionll during an interview?
( yes ( ) no
Please explain. _________ _
12. In your opinion, are the media who interview you honest and straightborward, o. are they looking for
controversy?
( ) honet aind straiglitlorward ( ) contrversial ( ) a combination of both
13 To the extent in which you think the SID is responsible for preparing snlident-allletes for interviews, do think
your SID does a good job teaching srudent-athletes proper communication and interviewing techniques?
( )yes ( ) no
Please explain. __ 
____ 
_
14. Who do you think the student-athlete should represent during a media intervjew?
Please rank in order of impontance (1 - most important. 2 nexT imporram, 3 - least important)
L_ hermse ves
team
school
15 What do you think is the most important skill or topic to include in a Lraining program for student-athletes who
interview with the media?
16. What yea' are you in school (athletic eligibility)?
( ) freshman ( ) sophomore ( )junior ( ) senior
17. What is your academic major?
Please add any additional comments or suggestions in the space below. Thank ynn for your help in completing
my thesis.
Scott Ronaghan
218 East High Street
Apt. 4
Glassboro, NJ 08028
Dear Sports Media Colleague,
The relationship between srudent-alhletes and the media can be sensitive at many colleges
and universities. Confrontations between student athletes and the media can affect the image of the
school, the team, coach and athletes themselves. Student-athlees rmust know how to conduct
themselves in media interviews. As a sports journalist, you know first hand how student-athletes
act and communicate during interviews.
My name is Scott Ronaghan and I am a graduate assistant in the Sports Information
Department at Rowan College (NJ). I am enrolled in a Master of Arts program in Public Relations
and 1 need your help to complete research for my thesis.
I need your assistance in finding out what skills sudent-athletes need to perform well in
interviews. The enclosed questionnaire, which I mailed to youn ad 30 other sports journalists who
cover ECAC baskethall-sponsoring inStitutions, asks for your opinions on how well student
athletes communicate in interviews. My purpose is not to criticize anyone or any office, but to
solicit facts and opinions from experienced professionals
A portion of my research may involve telephone conversations with some of the
respondents to clarify an answer or to secure an inoirmalidnal interview. Please complete the
enclosed questionnaire and return it to me by Friday, February 2S, 1997. As a
thank you, I'll send you an abstract of my thesis.
Thank you for your assistance with my thesis. IF YOU HAVE ANY QUESTIONS
OR COMMENTS PLEASE CONTACT ME AT (6i19) 863-1484.
Sincerely,
Scott Ronaghan
P.S. I have enclosed a self-addressed, stamped envelope so you can
conveniently and quickly return your responses to me. Please indicate if you
wish your name to remain anonymous in the printed results.
Scott Ronaghan
218 East High St
Apr. 4
Classboro, NJ 08028
Dear Sports Media Colleague,
I am writing to you because I have yet to receive the Suvey I mailed to you three weeks
ago on the student athlee/media relationship. I realize you must be busy wlth the winter sports
winding down and the spring seasons beginning. However, i' you could send the completed
surveys back to me in the next couple of weeks I would greauly appreciate it
With graduation upcoming shortly, it is very important :or me to complete my thesis on
time. Returning the completed survey will be a hig help to me in completing my research. Thank
you again for your assistance.
IF YOU HAVE QUESTIONS OR COMMENTS PLEASE CONTACT ME AT (609)
863-1484 or through my E-mail address at: RONA6710@rowgan.ed
Sincerely,
Scott Ronaghan
P.S. I have enclosed a self-addressed, stamped envelope so you can conveniently
and quickly return your responses to me. Please indicate if you wish your name
to remain anonymous in the printed results.
Scott Ronaghan
21 8 East High St.
Apt. 4
Glassbnro, NJ 08028
Dear Sports Information Colleague.
The relationship between smdent-arhletes and the media can be sensitive at many colleges
and universities. Confrontations between student athletes and the media Can affect the image of the
school, the team, coach and athletes themselves. Sudent-athletes must know how to conduct
themselves in media interviews SIDs can use their media sldlls to help student-athletes feel more
comfortable duing interviews. Teaching student-athletes to deal with the media can effectively
enhance the image of the athletic program and the institution.
My name is Scott Ronaghan and I am a graduate assisuanu in the Sports Information
Department at Rowan College (J). I am enrolled in a Master of Arts program in Public Relations
and I need your help to complete research for my thesis.
The purpose of my project is to obtain insight inrt the techniques you use to train your
student-athletes to communicate with the media. I am particularly interested in specific methods
you use to help student-athletes conduct themselves in interviews.
The enclosed questionnaire, which I mailed to you and 30 other SIDs at ECAC basketball-
sponsoring institutions, will provide me with information about media-training techniques used by
sports information offices. My purpose is not to criticiz anyone or any office, but to solicit faces
and opinions from experienced professionals.
In addition to completing the questionnaire, would you please have a
STUDENT-ATHLETE FROM THE MEN'S BASKETBALL TEAM complete a
separate questionnaire (enclosed) seeking student-athlete perceptions. The name
of the student-athlete will remain anonymous,
A portion of my research may involve telephone conversations with sonme of tie
respondents to clarify answers or secure an informatiolal interview. Would you please
complete the enclosed questionnaire and return it to me by Friday, February 28,
1997. As a thank you, I'll send you an abstract of my thesis,
Thank you for your assistance. IF YOU HAVE QUESTIONS OR COMMENTS
PLEASE CONTACT ME AT (609) 863-1484.
Sincerely,
Scott Ronaghan
P.S. I have enclosed a self-addressed, stamped envelope so you can conveniently
and quickly return your responses to me. Please indicate if you wish your name
to remain anonymous in the printed results.
Scott Ronaghan
218 East High St.
Apt. 4
Glassboro, NJ 08028
Dear Sports Information Colleague,
I am writing to you because I have yet to receive the two surveys I mailed to you three
weeks ago on the studenr-athlete/media relationship I realize you must be busy with the winter
sports winding down and the spring seasons beginning. However, if you could send the
completed surveys back to me in the next couple of weeks I would greatly appreciate it.
Remember, in addition to completing the questionnaire, would you pleasehave a STUDENT-ATHLETE FROM THE MEN'S BASKETBA.LL TEAM complete
a separate questionnaire (enclosed) seeking student-athlete perceptions. The
name of the student-athlete will remain anonymous.
With graduaion upcoming shortly, it is very impolaut for me to complete my thesis on
uime. Returning the completed surveys will be 1 big help to me i completrig my research. Thank
you again for your assistance.
IF YOU HAVE QUESTIONS OR COMMENTS PLEASE CONTACT ME AT (609)863-1484 or through my E-mail address at: RONA6710@rowan.edu
Sincerely,
ScotL Ronaghan
P.S, I have enclosed a self-addressed, stamped envelope so you can conveniently
and quickly return your responses to me. Please indicate if you wish your name
to remain anonymous in the printed results,
Asbury Park Press
Neptune, NJ
-Philadelphia Daily News
Philadelphia, Pa
BallimOre Sun
Baltimore, MD
*Pocono Record
Stroudshurg, Pa.
tBloomsburg Press Enterprise
Bloomsburg, Pa.
'Burgen Record (2)
Hackensack, NI
*Connecticut Post
Tornington, CT
'Cortland Standard
Cortland, NY
*Danbhry New Times
Newtown, CT
*The Enterprise
Brockton, MA
*Gannett Suburban Newspapers
White Plains, NY
*Indiana Gazette
Indiana, Pa.
*Ithaca Journal
Ithaca, NY
*Poughkeepsie Journal
Poughkeepsie, NY
*Reading Eagle Times
Reading, Pa.
*Springfield Union News
Springfield, MA
Sramorid Advocate
Stamford, CT
Trenton Times (2)
Trenton, NJ
'Wilmington News Journal
Wilmington, DE
'Williamnsport Sun Gazette
Avis, Pa.
*Worater Telegram
Worcester, MA
+ denoted returned survey
*Long Island Newsday
Melviile, NY
'Lowell Sun
Lowell, MA
'Morristown Daily Record
Parsippany, NJ
*New Britain Herald
New Britain, CT
*New York Newsday
Kew Gardens, NY
*New York POSI
New York, NY
*Oneont Daily Star
Oneonta, NY
*Blomsburg University
Bloomsburg, Pa.
*Central Connecticut State
New Britain, CT
tCortland State
Cortland, NY
C.W. Post
Brookville, NY
t University of Delaware
Newark, DE
*East Stroudsburg University
East Scroudsburg, Pa
*FDU-Madison
Madison, NJ
*Fordham University
Bronx, NY
#Hartwick College
Oneonta. NY
College of Holy Cross
Worcester, MA
'Indiana University of Pennsylvania
Indiana, Pa
*Iona College
New Rochelle, NY
*'thaca College
Ithaca, NY
University of Massachusents-Lowell
Lowell, MA
*Monmoudl Universiry
West Long Branch. NJ
*Montclair Stare Univrsity
Upper Montclair, NJ
*The College of New Jersey
Trenton, NJ
Rider University
Lawrenceville, NY
Sacred lHeart University:
Fairfield, CT
*Southern Connecticut
North Haven, CT
Springfield College
Springfield, MA
Sronehill College
North Easton, MA
'Temple University
Philadelphia. Pa.
*Western Connecticut State
Danbury, CT
William Paterson College
Wayne, NJ
* denotes nturned survey
"Johns Hopkins University
Baltimore, Md.
-Kutztown University
Kat2town, Pa.
*Manhantan College
Riverdale, NY
*Mansfield University
Mansfield, Pa.
*Maist College
Poughkeepsie, NY
